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We address members’ regulatory concerns at European and   
national levels and ensure that our members’ voices are heard  by 
decision-makers. We monitor relevant policy debates, form industry 
coalitions and engage in pro-active advocacy strategies that  
promote evidence-based and proportionate regulation.

Besides regulatory matters, one of EACA’s key tasks is to promote   
the value of commercial communications, highlighting the 
 economic and social contribution the industry brings to society. 
We work towards collectively improving our members’ reputation 
throughout various market and regulatory changes and  
 regarding the perceptions of citizens.

EACA is also home to “Inspire”, a single European hub with 
 education and training opportunities for all stakeholders in the  
communications industry which aims to raise industry standards, 
develop talent and boost dialogue and co-operation.

WHO WE ARE WHAT WE DO

The European Association 
of Communications Agencies 

 represents more than 

2,500 
communications agencies and 

agency associations 
from nearly 

30 
European countries 

that directly employ more than 

120,000 
people. 

EACA members include, among others, 
advertising, 

media, 
event, 

branding 
and 

PR agencies.
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OUR MISSION
To be the authoritative voice of the industry,  

highlighting the economic and  
social contribution of  

commercial communications to society. 

By harnessing the unique,  
collaborative power of all relevant stakeholders,  

we promote the value of our members to the  
marketing services sector. 

OUR VISION
To be the 

most effective and  
influential force 

in the communication industry  
across Europe.

MEMBERSHIP BENEFITS

 Stay on top of  
EU-level legislative  
developments that  
affect agencies?

 Have access to key  
decision-makers and  
contribute to regulatory  
discussions?

 Get involved in  
industry initiatives?

 Promote the value  
of advertising? 

 Make your voice heard  
collectively and more  
powerfully in Europe?

Do you want to:

EACA makes sure to:
1. Provide you with access to  

key decision-makers and fora

2. Keep you well informed about legal 
and policy developments

3. Include you in shaping advertising 
standards and codes of conduct 

4. Represent and protect your interests 
in European industry discussions

5. Guide you through and explain the 
impact of regulatory developments 
on your organisation 

6. Get you involved in European-level 
events as speakers, experts, etc. 

7. Provide you with EACA’s expertise 
and tailored services

8. Give you a platform for exchanging 
best practices, knowledge sharing 
and networking

9. Promote and demonstrate the value 
of advertising and communications 
agencies

 Uphold and promote the benefits of 
advertising self-regulation 

 Give you visibility to promote your 
agency and your campaigns at  
the Effie Awards Europe and  
provide you with access to EACA’s 
education hub

10.

11.
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MEMBERSHIP SERVICES

2. THOUGHT LEADERSHIP &  INDUSTRY INITIATIVES  

Our services
- Issue-mapping and monitoring 
- Stakeholder-mapping
- Information sharing  
- Analysis and early warnings
- Guidance and issue papers 
- Set up ad hoc task forces 
- Advocacy activities 
- Communications, incl. newsletters,  

C-level reports, social media
- Exchange and networking  

platforms for members
- Identify speaking opportunities  

for members
- Connect members with policy-makers 

Our focus
- Privacy & data protection 
- Consumer protection 
- Platform regulation 
- Disinformation 
- Digital taxation 
- Gender portrayal
- Advertising self-regulation

Our principles
 Achieve or maintain a regulatory  

framework that fosters creativity and  
innovation in devising campaigns  
and connecting with consumers.  

 Balance the bargaining powers  
among the different actors  
within the ad ecosystem and  
ensure transparency and fairness  
in business dealings. 

 Support, champion and uphold the  
advertising self-regulatory framework. 

 Promote and ensure the further  
existence of advertising-funded  
business models. 

 Strengthen our constructive  
collaboration with existing and new 
partners and stakeholders.

1. ADVOCACY & OUTREACH

Our services
- Providing positions, guidance and 

knowledge on hot industry issues
- Identifying and acting on common 

opportunities and challenges locally, 
regionally and globally

- Publishing industry surveys and reports

Our focus
- European Viewability Initiative
- Transparency and Consent Framework
- Ad Business Climate Index
- Media Auditing Report 
- Pitch Evaluator
- Value of Advertising Study
- Agency Census

Our principles
 Guide and take action on  

key topics.

 Promote the value of  
communications agencies to 
the marketing services  
sector.

 Champion agencies’ economic  
and social contribution to  
society.

2. THOUGHT LEADERSHIP &  INDUSTRY INITIATIVES

The EACA Secretariat supports the membership both  
proactively and responsively. It takes action to advance  
the membership’s goals and strives to meet and exceed  

members’ expectations. We foster a trust-based  relationship  
between the Secretariat and our members. We identify common 
issues and objectives and translate them into effective advocacy, 
outreach and education actions. We asses our success  
against measurable KPIs, including policy and communications 
achievements and high member satisfaction scores. 
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Our services
- Effie Awards Europe 
- Effie Forum
- IMC European Awards

Our focus
- Promoting effective advertising  

based on a strong agency-client  
relationship

- Sharing first-class insights & learnings  
to educate industry’s high potentials

- Encouraging a thoughtful dialogue 
about the drivers of marketing  
effectiveness

Our principles
 Reward the best marketing  

campaigns in Europe.

 Promote and inculcate the  
effectiveness culture within clients  
and agencies.

 Encourage & foster the knowledge 
exchange and cooperation between 
agencies and advertisers.

Our principles
 Support continuous professional  

development by offering a range of 
training products. 

 Strengthen relationships between  
academia and the advertising 
industry by supporting the exchange  
of knowledge, networks and  
connections.

 Promote the sharing of best practices.

 Develop and grow talent in the  
advertising industry by encouraging 
students to apply their skills and  
knowledge, both during their studies 
and during extracurricular initiatives.

4. EVENTS & ADVERTISING AWARDS

european institute for commercial communications education
edcom..

Our services
- The EACA International Academy  

offers a wide variety of training  
modules, both face-to-face and  
online.

- The European Advertising Certificate 
(IPA Foundation Certificate) is a  
35-hour online course covering the 
basic principles and workings of  
the advertising industry aimed at 
young professionals.

- The EACA International Advertising 
Summer School welcomes students 
and young professionals to learn  
about the advertising industry  
whilst developing a campaign for  
a real client.

- The European Institute for Commercial 
Communications Education ‘edcom’ 
strives to promote excellence  
in commercial communications  
education and research. Its activities 
include organising student  
competitions and member networking 
meetings, including the exchange of 
best practices, interactive sessions  
and key note speakers.

Our focus
- Developing, growing, nurturing  

and retaining talent
- Bridging the gap between  

academia and the industry
- Closing the skills gap between  

graduates and entry level positions 
 in the industry

3. EDUCATION & TRAINING
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OUR MEMBERS
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European Association of  
Communications Agencies

152 Boulevard Brand Whitlock
1200 Brussels, Belgium

+32 2 740 07 10

info@eaca.eu

www.eaca.eu 

CONTACT


