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in Europe
EACA MEMBERSHIP
BENEFITS & OPPORTUNITIES

EACA AT
A GLANCE
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in Oslo,
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25 years
of Effie
Europe

Reuniting more
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comms agencies

And
> 120.000
people

From more
than 30 countries

>45 years of Expertise
in Industry & Public Affairs

ABOUT EACA
PURPOSE

WHAT WE DO

To engage with EU policy-makers,
the industry and stakeholders in order to
provide communications agencies in
Europe with the most favourable business
and legal framework they need to thrive,
while contributing to sustainable economic
growth & human development.

ADVOCACY

EDUCATION
& TRAINING

OUTREACH

THOUGHT
LEADERSHIP

EVENTS
& AWARDS

INDUSTRY
INITIATIVES

YOUR TOP
BENEFITS

YOUR EACA MEMBERSHIP BRINGS YOU
A WIDE RANGE OF BENEFITS AND
OPPORTUNITIES
PROTECTING YOUR INTERESTS
CELEBRATING YOUR SUCCESS
PROMOTING YOUR AGENCY & TALENT
STAYING IN THE LOOP
GOING BEYOND BORDERS
MAKING A DIFFERENCE
ACHIEVING THE BEST POSSIBLE STANDARDS
HONING THE INDUSTRY’S FUTURE

MEMBERSHIP
SERVICE

ADVOCACY
& OUTREACH
PRINCIPLES
•A
 chieve or maintain a regulatory

framework that fosters creativity
and innovation in devising
communications campaigns.
• Balance the bargaining powers
among the different actors within
the ad ecosystem and ensure
transparency and fairness in
business dealings.

The EACA Team supports the membership both
proactively and responsively. It takes action to advance
the membership’s goals and strives to meet and exceed
members’ expectations.
We foster a trust-based relationship between the
Secretariat and our members. We identify common
issues and objectives and translate them into effective
advocacy, outreach, industry and education initiatives.
We asses our success against measurable KPIs,
including policy and communications achievements
and high member satisfaction scores.

• Support, champion and uphold
the advertising self-regulatory
framework.
• Promote and ensure the further
existence of advertising-funded
business models.
• Strengthen our constructive
collaboration with existing and
new partners and stakeholders.

OUR WORK

FOCUS

• Issue monitoring &
stakeholder mapping
• Analysis & information sharing
• Guidance & position papers
• Issue-based task forces
• Advocacy activities toward EU
institutions
• Monthly advocay newsletter &
C-level report
• Exchange & networking platform
for members
• Speaking opportunities for
members
• Connect members with
policymakers

• Privacy & data protection
• Disinformation
• Digital taxation
• Platform regulation
• Gender portrayal
• Advertising self-regulation
• Sustainability claims
• Alcohol & Food

THOUGHT
LEADERSHIP &
INDUSTRY INITIATIVES

EDUCATION &
TRAINING
PRINCIPLES

PRINCIPLES

LEAD & SHAPE
the communications
industry

PROMOTE
the value of
communications
agencies to the
marketing services
sector

• SUPPORT continuous professional development
by offering a range of high level trainings & talks.

CHAMPION
agencies’
contribution to
sustainable economic
growth, society &
human
development

• STRENGTHEN relationships between academia
and the advertising industry by supporting
the exchange of knowledge, networks and
connections.
• DEVELOP and GROW talent in the advertising
industry by encouraging students to apply their
skills and knowledge, both during their studies
and during extracurricular initiatives.

OUR WORK
• Identifying and acting on common opportunities and challenges
locally, regionally and globally
• Harnessing EACA members’ collaborative power
• Providing positions, guidance and knowledge on hot industry
issues and working together on solutions
• Publishing industry surveys and reports

FOCUS
Pitches & Procurement

• Agency selection principles/guide
in collaboration with VoxComm & WFA
• Value-based Pricing
• Qualification-based Selection (QBS)
• Procurement Task Force

ESG work

• 1st Global EI Census in collaboration
with VoxComm/WFA
• Climate & environment
• Talent attraction & retention

Media

•M
 edia Quality
•M
 edia Auditing
•C
 ross-media Measurement

Other

• Value of Advertising Study
•T
 ransparency and Consent Framework
•A
 gency Census
• In-housing
• Effectiveness

OUR WORK
• EACA offers a wide variety of training modules, both face-to-face and online,
as well as an educational platform where members can attend and upload their
own events for their peers to participate in.
• In collaboration with IPA, we offer several certification courses at a special
members’ fee (e.g. IPA Foundation Certificate, Effectiveness Essentials
Certificate, Advanced Certificate in Effectiveness).
• The EACA International Advertising Summer School welcomes students and
young professionals to learn about the advertising industry whilst developing a
campaign for a real client.
• The European Institute for Commercial Communications Education ‘edcom’
strives to promote excellence in commercial communications education and
research. Its activities include organising student competitions and member
networking meetings, including the exchange of best practices, interactive
sessions and keynote.

FOCUS
• Attracting, growing, nurturing and retaining talent.
• Bridging the gap between academia and the industry.
• Closing the skills gap between graduates and entry level positions in the industry.

EVENTS
& AWARDS
PRINCIPLES
• REWARD the best marketing campaigns in Europe.
• PROMOTE and INCULCATE the effectiveness culture within
clients and agencies.
• ENCOURAGE & FOSTER the knowledge exchange and
cooperation between agencies and advertisers.

OUR WORK
• EFFIE AWARDS EUROPE
• EFFIE FORUM
• IMPACT AWARDS

FOCUS
• Promoting effective advertising based on a strong agency-client relationship.
•
• Encouraging a thoughtful dialogue about the drivers of marketing effectiveness.

EACA
MEMBERS

European Association of
Communications Agencies
78 Rue Defacqz
1060 Brussels, Belgium
+32 2 740 07 14
info@eaca.eu
www.eaca.eu

