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Explainer for Agencies: Understanding the CAN Children’s Code

THE EACA MEMBERS

THIS GUIDE PROVIDES A CONCISE OVERVIEW OF THE CAN CHILDREN'’S RIGHTS AND WELLBEING CODE,
ISSUED BY THE 5RIGHTS FOUNDATION, WHICH EACA HAS VOLUNTARILY COMMITTED TO SUPPORT AND
IMPLEMENT ACROSS THE COMMUNICATIONS SECTOR. IT OUTLINES HOW THE CODE APPLIES TO
ADVERTISING AGENCIES WHOSE CAMPAIGNS MAY REACH OR AFFECT YOUNG AUDIENCES IN DIGITAL
SPACES.

What is the CAN Children’s Code? What you can do now
1 Definition, origin, and its growing relevance 4 Practical steps for agencies: from ad briefs
° °

as a voluntary standard to checklists and media placement decisions

Why it matters for you
2 How child audiences may encounter your Final Thought
i campaigns — and Why ethical standards 5. S’rra’regic benefits of applylng the Code —
apply and EACA's formal commitment to advancing

children’s rights
3 Key Principles to Know
®

The six core principles: Safety-by-Design,
Responsible Practice, Age Appropriateness,
Agency, Privacy, and Diversity & Inclusion

Legal notice: The information presented herein is for informative purposes only and does not constitute legal advice. EACA can in no way be held liable for any type of re-
use of this publication.
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EUROPEAN ASSOCIATION OF

w ] ® ? COMMUNICATIONS AGENCIES
||ai IS It

The Children’s Rights and Wellbeing
Manifesto by the Conscious Advertising
Network (CAN) is a voluntary standard
designed to help advertisers ensure their
campaigns respect children’s rights,
particularly in digital environments.

Though not EU law, it's becoming a widely
endorsed best practice, especially for

agencies working with or around child
audiences.
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